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Social Information Processing Theory and its Relevance to Values Formation
First and foremost, the Social Information Processing (SIP) theory is a comprehensive model that postulates that environmental information cues shape individual’s behaviors and attitudes by signifying what an individual’s attitudes and beliefs should be (Salancik & Pfeffer, 1978). The model acknowledges that individuals enter social situations; makes sense of, and acts in, with a set of predetermined influences, both situational and personal based. In a nutshell, social information processing theory is fundamental in value formation considering that it expounds on the link between information, its social context, perceptions, attitudes, and behaviors. 
Accordingly, there exist about two main possible processes to which social information model can direct values formation.  The first process to value formation resonates around how the individual interpreted the social problem and its environmental cues. In this process, an individual’s immediate setting helps construct meaning directly through the guidance of socially acceptable beliefs, attitudes, needs and reasons impacting on actions (Freeman, 2016).  For example, an individual’s constant accounts about ethical standards and principles in an organization often compel employees to either embrace or reject those values. The second process involves the contents of memory about the previous manner of the individual’s behaviors used in similar situations.  In this process, individuals rely on certain specific information, from previous social influence and context to invoke necessary values and ethics to enhance their moral actions (Eisenbeiss & Knippenberg, 2015). 
Finally, Boekhorst, (2015) purports that the SIP model through ethical information cues can shape an individual’s moral emotions and moral behaviors. For example in an organizational context, a leader can invoke employees to express strong ethicality  (values) in their behaviors by using ethical information cues such as standards, behaviors and values. In this case, employees imitate the high ethical beliefs and behaviors embodied by their leaders and translate these ethical values into their own. Typically, with this model, individual implements the values that have been made based on the information that has been processed. 
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